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Corporate Design is the visualisation of character.



Introduction

Company and Brands
Position

What makes us unique.

What began almost 200 years ago as a local brick manufacturer in the south of Vienna is today an international
building material company that is a leader in clay blocks, bricks, roof tiles, concrete pavers and piping systems.
Now represented on three continents, Wienerberger is developing from a pure product producer into a provider
of complete building material solutions.

A complex brand.

The complexity of the range and solution spectrum is held together by the strong umbrella brand
“Wienerberger”. Different levels are available in communication for product brands, application areas and
concrete products. These levels are primarily for understanding and help to clearly communicate the
broad spectrum of Wienerberger.

A consistent look.

This CD manual should convey the knowledge of the Wienerberger brand and its look in the

various areas of communication — from product folder to advert to everyday use in the office — to you.
Because Wienerberger sees itself as a system provider for future-oriented building material solutions
that give the customer clear added value.

Building Material Solutions



Introduction

Brand Architecture®

'

Wienerberger

Building Material Solutions

Wall Solutions Roof Solutions Facade Solutions Landscaping Solutions
Assortment Assortment Assortment Assortment
Brands Brands Brands Brands

“ * The solutions and brands can deviate depending on the country.
This is agreed upon with International Marketing Communication
and the respective country. Therefore the description
in this CD manual is not to be used for all countries.
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FORMS OF COMMUNICATION

The communication applications
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Modules

Umbrella Brand

An umbrella brand for all.

“Versatility” is the key word. On the one hand, we face various markets and target groups with
various challenges. On the other, Wienerberger offers an unprecedented spectrum of products
and services. From wall and facade to roof and landscaping solutions.

That's why it is more important than ever to present ourselves to our stakeholders with a
consistent look. A look that conveys the “Wienerberger” brand as the reliable and innovative
partner that we are.

The superordinate Wienerberger logo represents this unit. It is the universal sender of all
messages — from product information to image messages and company details.



Umbrella Brand

Logo Composition
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Lettering and flame
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e ,Wienerberger' lettering is inextricably
nnected to the flame symbol. This unit

forms the basic logo.
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The logo must not be copied. Please use the
original files available at the following link.

ttp://marketingdatabase.wienerberger.ne
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Descriptor

The descriptor is globally applied in English
and is located in a precisely defined position
by the lettering. It can only be omitted in
exceptional circumstances (see page 13).



Umbrella Brand
Colours

Black

Pantone Process Black C

CMYK: 00 cyan / 00 magenta / 00 yellow / 100 schwarz
RAL 9005

RGB: R0 GO BO

HEX: #000000

Red

Pantone 1805

CMYK: 00 cyan / 100 magenta / 100 yellow / 30 schwarz
RAL 3003

RGB: R175 G9 B23

HEX: #af0917

My

Wienerberger The Wienerberger logo always has a white

Building Material Solutions backgroynd with the respective surrlolundlng.
Use on light materials such as aluminium,
frosted glass etc. is also permitted.

My

Wienerberger

Building Material Solutions The single-coloured version of the
logo is only to be used in black.

"” In exceptional cases (e.g. sponsoring,

Wienerberger multi-coloured version not possible,
Building Material Solutions dark background) the logo can be
used in negative.

Use of the coloured logo in photos is only

permitted if complete legibility is gua-
ﬂ”’ "” ranteed. If this is not the case, then the
Wienerberger Wienerberger [k logo is displayed on a white background

Building Material Solutions {  (in the size of the defined frame). This
version is only permitted in exceptional
circumstances and should be avoided.

Building Material Solutions
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Umbrella Brand
Background of the Logo

X X
y y y
y
Wienerberger
* | Building Material Solutions %
y y

The background of the logo

Distance from logo is always white
The light margin around the logo The Wienerberger is almost always on a white
is to be maintained at all times. background, in exceptional circumstances

it can also be used on a light background or
negative white.

Minimum size: the logo has an image scale
(such as on a business card) with a width of 30 mm.
In uses under 30 mm the descriptor is removed.

30 mm 20 mm
"” ""
ienerberge ienerberger

Building Material Solutions



Umbrella Brand
Don‘ts

Wienerberger

,||| Wienerberger

ilding Material Solutions
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Umbrella Brand
Don‘ts

The negative version of the logo is not to be used
on backgrounds and photos that are too light.

The single-coloured version of the logo is not
to be used on dark or busy photos.

Wienzrberger

Building Material Solutions

The combination of white lettering and the red
flame is not permitted.

The use of the logo on patterned surfaces that
affect the legibility is not permitted. (Alternative:
logo in a white field)




Assortment & Application

Overview

The structure of our brands.

The Wienerberger spectrum can be divided into the four application levels of wall, facade, roof
and landscaping solutions, all equally deployed under the ,Wienerberger* umbrella brand.

Each of these application levels has one or more assortment brands assigned to them.

It should be noted that the application levels and assortment brands are inextricably con-
nected to one another. Only in exceptional cases (e.g. stationery) can assortment brands or
application levels be used on their own.

The application levels are all translated into the respective country‘s language.

Sy Porotherm S Koramic

Wall Solutions Roof Solutions



Assortment & Application
Overview

'

Wienerberger

Building Material Solutions

My Terca SiPenter

Facade Solutions Landscaping Solutions



Assortment Brands

Mtherm

In the assortment brands the flame symbol is on the left, making them subordinate to the umbrella brand
and yet independent. The typeface is identical to the typography of the umbrella brand. The construction
shown above is valid for all assortment brands below.

.||| Koramic
.||| Penter
.||| Porotherm

M Terca

The logo cannot be modified, always use
the one found at the link below.

http://marketingdatabase.wienerberger.net
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Assortment Brands

Black

Pantone Process Black C

CMYK: 00 cyan / 00 magenta / 00 yellow / 100 black
RAL 9005

RGB: RO GO BO

HEX: #000000

Red

Pantone 1805

CMYK: 00 cyan / 100 magenta / 100 yellow / 30 black
RAL 3003

RGB: R175 G9 B23

HEX: #af0917

,||| Penter

The assortment brand always has a white
background with the respective surrounding.

In exceptional cases (e.g. sponsoring,
multi-coloured version not possible,
dark background) the logo can be
used in negative.

,||| Penter

The single-coloured version of the logo
is only to be used in black.




Assortment Brands
Bar

y)

3X
2X

5x

1x
4x

rotherm

The following proportions are valid for the construction of the bar with the assortment brand and the application
level (see page 21).

The assortment brand is horizontally in the centre of the bar and has a height of 1/3 of the bar (= 5x).

The flame symbol has a height of 8x. The gap of the lower edge of the flame symbol is 4x, the gap of the upper
edge of the flame symbol is 3x. The gap of the flame symbol to the left and right edge of the white field is exactly
one symbol width.

Note: exceptions when using numerous assortment brands. See page 22.
The white field defines the minimum gap that must be kept from the logo.

fliPorotherm i Koramic

s Terca JliPenter

The logo cannot be modified, always use
the one found at the link below.




Assortment Brands
Bars with Application

) )

F”’ orotherm

The assortment brand is located on the top left in the defined white field, the red bar of the application
level closes in on this, the length of which goes up to the edge. The gap of the application level is a
flame symbol width from the separator which is intensified with a a subtle drop shadow (see page 23 for
definition). Ideally, the application level has the same cap height as the assortment brand. If this is not
possible due to the length or other circumstances then the font size of the application level can be freely
chosen (see examples on page 23).

.l|| Porotherm Wall Solutions

< Variable size >

When using an assortment brand the white surrounding is set,
the length of the red bar is variable. (See example on page 22)

The application levels are all translated into
the respective country‘s language.

.l|| Koramic Roof Solutions

My Terca Facade Solutions

Sy Penter Landscaping Solutions




Assortment Brands

Bars with Application

Application with numerous assortment brands and their application level.

Y

Wall Solutions Roof Solutions Facade Solutions Landscaping Solutions

Porotherm .||| Koramic ,||| Terca .||u Penter

In the case of the joint appearance of numerous brands/levels the respective format

is horizontally divided by the number of logos to be used. The assortment brands and
application levels are left-aligned under one another — the gap is a flame symbol width.
The individual brands and the application levels are divided by a shadow.

SyPorotherm Sy Koramic My Terca

Wall Solutions Roof Solutions Facade Solutions

Landscaping Solutions

If there are more application levels per assortment brand a multiline solution can be used.

Application with assortment brand and numerous application levels

Variable

X | X X | X Variable size X size
>

|| Korami Roof Solutions Facade Solutions

If an assortment brand is allotted to numerous application levels then the red bar is divided
by the number of levels to be used. The left gap to the separator is a flame symbol width.

Use with numerous assortment brands and their application level (Assortments and applications can vary by country)

|| Porother ||| Terc Wall Solutions

In the case of two assortment brands for one application level they are positioned
next to one another (with a gap of two flame widths) in the white bar.



Assortment Brands

Bars with Application

Wall Solutions

Application levels that are not assigned to an assortment brand
are used without the respective white bar.

X X

h

h
h%,tﬁEorother requi coreperi$ derorio nsequé

The application level is to be understood as a text solution; the increment can vary depending
on space available. Ideally, the cap height of the assortment brand should be the same height
as the lettering of the application level.

requi coreperis
’u Porotherﬁ deqrorio nsgqué

If only a very small space is available, a multiline solution is to be The shadow:
used with the text visually centered in the bar, the upper edge of A ,shadow" is used at the transi-
the flame symbol and its lower edge is used for orientation. tion from the assortment brand

area to the application level area.
This is created in Adobe Indesign
and is a regular progression from
black to white.

It has the height of the bar and
the width of x. It is integrated with

XX % the ,multiply‘ effect and a opacity
of 30%.
flyPorotherm
y
. (V4 y
requl coreperis
y

In very narrow uses the application level is located
below the assortment brand and can be multiline.



Semmelrock. A Wienerberger company. Wienerberger 23 mm

30 mm
MSemmelrock. A Wienerberger company. |

Integration of Wienerberger in other companies of the group. (example: Semmelrock)



%

Das Jahrhundertdach.

Co-branding of Wienerberger with a further brand (example: Tondach)



Flame

Qur flame is our ambassador.

The flame is the unmistakable symbol of Wienerberger. It has a pivotal role in the look
of the brand: on the one hand, as a continuous element on all advertising materials in
graphical form, on the other hand, as a projected area for communication topics.

The flame is available in different colours, contour versions and structures as well
as a 3D version. This allows the flame to convey and put into context content and
emotions (e.g. naturalness, sustainability).

The use of the flame is specifically intended for advertising materials (adverts,

placards, posters...) as well as covers and chapter pages. It is not to be used
inflationarily (e.g. on every page of a folder).

y !




Modules

Flame
\ersions

No independent implementations of the flame symbol are to be produced.
Deviations are to be agreed upon with International Marketing Communications
Vienna and are available after approval at the following URL.

http://marketingdatabase.wienerberger.net



Colours

Our world of colours.

The Wienerberger colours convey a consistent, natural and warm impression. They are fundamentally divided
into primary and secondary colour climates as well as special colours for the topic of sustainability.

- The primary colours are the ones that are used in applications of professional communication

(advertising efforts, trade fair stands, events, sponsoring).

- The secondary colour climate is also available for office applications such as graphics,

organisation charts, presentations, tables and internal communication.

- The colours for the topic of open source solutions and sustainability are based on green

and are explicitly defined for this subject area.

Primary colour climate

black

Pantone Process Black C

CMYK: 00 cyan / 00 magenta / 00 yellow / 100 black
RAL 9005

RGB: R0 GO B0

HEX: #000000

red

Pantone 1805
CMYK: 00 cyan / 100 magenta / 100 yellow / 30 black
RAL 3003

RGB: R175 G9 B23
HEX: #b2292e

medium grey

Pantone 430 C

CMYK: 00 cyan / 00 magenta / 00 yellow / 50 black
RAL 7037

RGB: R156 G158 B159

HEX: #9c9e9f

light grey

Pantone 428 C

CMYK: 00 cyan / 00 magenta / 00 yellow / 25 black
RAL 7035

RGB: R236 G237 B237

HEX: #eceded




Modules

Accent Colours

Secondary colour climate

100 % 50 % 25%

Dark red

Pantone 491 C

CMYK: 00 cyan / 100 magenta / 100 yellow / 65 black
RGB: R111 G14 B15

HEX: #6f0e0f

ochre

Pantone 7511 C

CMYK: 00 cyan / 45 magenta / 100 yellow / 25 black
RGB: R198 G129 B0

HEX: #c6516b

beige

Pantone 7504 C

CMYK: 00 cyan / 25 magenta / 45 yellow / 40 black
RGB: R173 G143 B107

HEX: #ad8f6b

blue

Pantone 308 C

CMYK: 100 cyan / 10 magenta / 5 yellow / 40 black
RGB: RO G104 B148

HEX: #006894

Colours for the topic of sustainability and landscaping solutions

100 % 50 % 25 %

green 1

Pantone 380 C

CMYK: 15 cyan / 00 magenta / 85 yellow / 00 black
RGB: R232 G226 B56

HEX: #e8e235

green 2

Pantone 583 C

CMYK: 25 cyan / 00 magenta / 100 yellow / 10 black
RGB: R196 G199 B0

HEX: #c4c700

green 3

Pantone 555 C

CMYK: 80 cyan / 5 magenta / 80 yellow / 60 black
RGB: R0 G87 B48

HEX: #005730

green 4

Pantone 371 C

CMYK: 45 cyan / 5 magenta / 100 yellow / 70 black
RGB: R70 G86 B12

HEX: #46560c




black _
medium

roman

thin

bold

Ignt

How we use typography, sections
and captions in order to create a
harmonious entity.

Lorem ipsum dolor sit amet, con-
sectetuer adipiscing elit. Aenean
commodo ligula eget dolor. Aenean
massa. Cum sociis natoque penatibus
et magnis dis parturient montes, nas-
cetur ridiculus mus. Donec quam felis,
ultricies nec, pellentesque eu, pretium
quis, sem. Nulla consequat massa
quis enim. Donec pede justo, fringilla
vel, aliquet nec, vulputate eget, arcu.
In enim justo, rhoncus ut, imperdiet a,
venenatis vitae, justo. Nullam dictum
felis eu pede mollis pretium. Integer
tincidunt. Cras dapibus. Vivamus ele-

mentum semper nisi. Aenean vulpu-
tate eleifend tellus. Aenean leo ligula,
porttitor eu, consequat vitae, eleifend
ac, enim. Aliquam lorem ante, dapi-
bus in, viverra quis, feugiat a, tellus.
Phasellus viverra nulla ut metus vari-
us laoreet. Quisque rutrum. Aenean
imperdiet. Etiam ultricies nisi vel au-
gue. Curabitur ullamcorper ultricies
nisi. Nam eget dui. Etiam rhoncus.
Maecenas tempus, tellus eget condi-
mentum rhoncus, sem quam semper
libero, sit amet adipiscing sem neque
sed ipsum. Nam quam nunc, blandit

vel, luctus pulvinar, hendrerit id, lorem.
Maecenas nec odio et ante tincidunt
tempus. Donec vitae sapien ut libero
venenatis faucibus. Nullam quis ante.
Etiam sit amet orci eget eros faucibus
tincidunt. Duis leo. Sed fringilla mauris
sit amet nibh. Donec sodales sagittis
magna. Sed consequat, leo eget bi-
bendum sodales, augue velit cursus
nunc, quis gravida magna mi a libe-
ro. Fusce vulputate eleifend sapien.
Vestibulum purus quam, scelerisque
ut, mollis sed, nonummy id, metus.
Nullam accumsan lorem in dui.




31

Helvet
new

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula eget dolor. Aenean massa. Cum sociis natoque
penatibus et magnis dis parturient montes, nascetur ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, pretium quis,
sem. Nulla consequat massa quis enim. Donec pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In enim justo, rhoncus
ut, semper nisi. Aenean vulputate eleifend tellus. Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam lorem
ante, dapibus in, viverra quis, feugiat a, tellus. Phasellus viverra nulla ut metus varius laoreet. Quisque rutrum. Aenean imperdiet.
Etiam ultricies nisi vel augue. Curabitur ullamcorper ultricies nisi. Nam eget dui. Etiam rhoncus. Maecenas tempus, tellus eget
condimentum rhoncus, sem quam semper libero, sit amet adipiscing sem neque sed ipsum. Nam quam nunc, blandit vel, luctus
pulvinar, hendrerit id, lorem. Maecenas nec odio et ante tincidunt tempi:

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula eget dolor.
Aenean massa. Cum sociis natoque penatibus et magnis dis parturient montes, nascetur ridicu-
lus mus. Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem. Nulla consequat
massa quis enim. Donec pede justo, fringilla vel.

orem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis dis parturient montes, nascetur
ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem. Nulla consequat massa quis enim. Donec pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In
enim justo, rhoncus ut, imperdiet a, venenatis vitae, justo. Nullam dictum felis eu pede mollis



Typography

Professional Communication

Headlines: Helvetica New Bold

Recommended size from 16 pt — headline size can vary greatly depending on amount of text

Headline Lorem ipsum dolor sit

amet, consectetuer adipiscing elit.

Headlines: Helvetica New Light

Recommended size from 16 pt — headline size can vary greatly depending on amount of text

Headline Lorem ipsum dolor sit amet.

Subheadlines: Helvetica New Light

Recommended size up to 14 pt — headline size can vary greatly depending on amount of text

Headline Lorem ipsum dolor sit amet, consectetuer adipiscing elit.

Subheadlines: Helvetica New Bold

Recommended size up to 14 pt — headline size can vary greatly depending on amount of text

Headline Lorem ipsum dolor sit amet, consectetuer adipiscing elit.

Body text: Helvetica New Roman
Recommended size 9 pt, line spacing 12 pt

Body text Lorem ipsum dolor sit amet, consectetuer
adipiscing elit. Aenean commodo ligula eget dolor. Ae-
nean massa. Cum sociis natoque penatibus et magnis
dis parturient montes, nascetur ridiculus mus. Donec
quam felis, ultricies nec, pellentesque eu, pretium quis,
sem. Nulla consequat massa quis enim. Donec pede
justo, fringilla vel, aliquet nec, vulputate eget, arcu. In
enim justo, rhoncus ut, imperdiet a, venenatis vitae, ju-

sto. Nullam dictum felis eu pede mollis pretium. Integer
tincidunt. Cras dapibus. Vivamus elementum semper
nisi. Aenean vulputate eleifend tellus. Aenean leo li-
gula, porttitor eu, consequat vitae, eleifend ac, enim.
Aliquam lorem ante, dapibus in, viverra quis, feugiat a,
tellus. Phasellus viverra nulla ut metus varius laoreet.
Quisque rutrum. Aenean imperdiet. Etiam ultricies nisi
vel augue. Curabitur ullamcorper ultricies nisi.

Body text: Helvetica New Roman / Displays: Helvetica New Bold, rot

Recommended size 9 pt, line spacing 12 pt

Displays Lore ipsum dolor sit Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula
eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis dis parturient montes, nascetur ridiculus
mus. Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem. Nulla consequat massa quis enim.
Donec pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet a, venenatis
vitae, justo. Nullam dictum felis eu pede mollis pretium. Displays Lore ipsum Integer tincidunt. Cras dapibus. Vi-
vamus elementum semper nisi. Aenean vulputate eleifend tellus. Aenean leo ligula, porttitor eu, consequat vitae,
Displays Lore ipsum eleifend ac, enim. Aliquam lorem ante, dapibus in, viverra quis, feugiat a, tellus. Phasellus
viverra nulla ut metus varius laoreet. Quisque rutrum. Aenean imperdiet.




Typography

Professional Communication

Body text: Helvetica New Roman / Displays: Helvetica New Bold, rot
Recommended size 9 pt, line spacing 12 pt

Itemisations: little red squares

Displays

Itemisations

Lorem ipsum dolor sit amet, con-

sectetuer adipiscing elit. Aenean

commodo ligula eget dolor. Ae-

nean massa. Cum sociis natoque

penatibus et magnisula eget dolo

dis parturient

m imenis atiam fugiati blaturitis
venia volesequia vo

m lupti oriatia noneste mperum a
si doles ius rerfer

m imenis atiam fugiati blaturitis

Displays

Itemisations
Lorem ipsum dolor sit amet, con-
sectetuer adipiscing elit. Aenean
commodo ligula eget dolor. Aene-
an massa. Cum sociis natoque pe-
natibus et magussehen. Manchmal
benutzt man Worte wie Hamburger.
m Igender ovidit, unt labo.
Nest qui offici ra volorio blaut
m imenis atiam fugiati blaturitis
venia volesequia vo

Displays

Itemisations
m Igender ovidit, unt labo.
Nest qui offici ra volorio blaut
m imenis atiam fugiati blaturitis
venia volesequia vo
m |upti oriatia noneste mperum a
si doles ius rerfer
m rite voleceritam id ut qui aliquis.
Lorem ipsum dolor sit amet, con-
sectetuer adipiscing elit. Aenean
commodo ligula eget dolor. Aene-
an sociis massa.

Quotes/Intros: Helvetica New Roman

Recommended size 14 pt, line spacing 16 pt

»,Quotes/Intros Lorem ipsum dolor sit amet, consectetuer adipiscing
elit. Commodo ligula eget dolor. Aenean massa. Cum sociis hatoque
penatibus et magnis dis parturient montes, nascetur ridiculu.

Side notes:

Helvetica New Light
Recommended size 9 pt,
line spacing 12 pt

Side notes. Lorem ipsum
dolor sit amet, consecte-
tuer adipiscing elit. Aenean
commodo ligula eget dolor.
Aenean massa. Cum sociis
natoque penatibus et mag-
nis dis parturient montes,
nascetur ridiculus mus.
Donec quam felis, ultricies
nec, pellentesque eu, pre-
tium quis, sem. Nulla con-
sequat massa quis enim.
Donec pede justo

Captions:

Helvetica New Bold
Recommended size 7 pt,
line spacing 9 pt

Captions. Lorem ipsum dolor
sit amet, consectetuer adipis-
cing elit. Aenean commodo li-
gula eget dolor. Aenean massa.
Cum sociis natoque penatibus
et magnis dis parturient mon-
tes, nascetur ridiculus mus.
Donec quam felis, ultricies nec,
pellentesque eu, pretium quis,
sem. Nulla consequat massa
quis enim. Donec pede justo

Exceptions (e.g. annual- and sustainability reports) must be coordinated
and agreed with International Marketing Communications.

General:

The font sizes given
are recommendations
(based on DIN A4
format) and can be
varied from time to
time. However, Body
texts should not be
below 8pt. The spacing
used here is 0 pt.




Typography
Office Uses

For office uses (such as Powerpoint presentations, Word templates etc.) the Arial font is used.

Arial regular

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 “§$%&/()="7

Arial bold

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 1“§$5%&/()=2

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit. Aenean com. Lorem ipsum dolor sit amet,
consectetuer adipiscing elit. massa. Cum sociis
natoque penatibus et magnis dis parturient montes.

Lorem ipsum dolor sit amet, consectetuer adi-
piscing elit. Aenean commodo ligula eget dolor.
Aenean massa. Cum sociis natoque penatibus
et magnis dis parturient montes, nascetur
ridiculus mus. Donec quam felis, ultricies nec,
pellentesque eu, pretium quis, sem. Nulla con-
sequat massa quis enim. Donec pede justo,
fringilla vel, aliquet nec, vulputate eget, arcu. In
enim justo, rhoncus ut, imperdiet a, venenatis
vitae, justo. Nullam dictum felis eu pede mollis
pretium. Integer tincidunt. Cras dapibus. Viva-
mus elementum semper nisi. Aenean vulputate
eleifend tellus. Aenea

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit.
Aenean commodo ligula
eget dolor. Aenean massa.
Cum sociis natoque penati-
bus et magnis dis parturi

Lorem ipsum dolor sit amet, consectetuer adi-
piscing elit. Aenean commodo ligula eget dolor.
Aenean massa. Cum sociis natoque penatibus
et magnis dis parturient montes, nascetur
ridiculus mus. Donec quam felis, ultricies nec,

pellentesque eu, pretium quis, sem. Nulla con-
sequat massa quis enim. Donec pede justo,
fringilla vel, aliquet nec, vulputate eget, arcu. In
enim justo, rhoncus ut, imperdiet a, venenatis
vitae, justo. Nullam dictum felis eu pede mollis
pretium. Integer tincid

Lorem ipsum dolor sit amet, consectetuer adi-
piscing elit. Aenean commodo ligula eget dolor.
Aenean massa. Cum sociis natoque penatibus
et magnis dis parturient montes, nascetur
ridiculus mus. Donec quam felis, ultricies nec,
pellentesque eu, pretium quis, sem.

Headlines: Recommended size from 18 pt — headline size can vary greatly depending on amount of text
Body text: Recommended size 10 pt, line spacing 13.5 pt

The font sizes given are recommendations and can be varied from time to time.
However, Body texts should not be below 8 pt.



Typography
Don‘ts

It is not permitted to use fonts
other than those allowed.

Only one colour from the
primary colour climate is
to be used as the font colour.

Narrower or wider font spacing
is not permitted.

Modifications (widening, narrower fonts)
to the captions are not permitted.

Lorem ipsum dolor sit amet, consectetu-
er adipiscing elit. Aenean commodo

/‘@/ ConseC.te tuer adl ] ) ) Only red squares (or hyphens)
_#="Lorem ipsum dolor sit amet, piscing.  aretobeusedas bulet points



Modules

Photo Position

We convey content and awake emotions.

The visual world makes up an extensive part of our communicative lives. The style
and content of our photography allow the brand of Wienerberger to leave a lasting
impression and make the essential difference over the competition.

Two Subject Areas. Two Orchestrations.

At Wienerberger thousands of people are working in order to create unique solutions
to other people’s building material solutions. These solutions are only possible due
to the extraordinary products and achievements that we are so proud of.

Thus it seems only natural that we separate our resources into the distinct
categories of “People” and “Solutions”. For both areas there is an individual art
of image style available.



Modules

Photo Position
Principle Composition

The principle composition.
Generally photos from Wienerberger should create clean, generous images
that involve the observer. This is achieved by meeting the following criteria:

- No intricate theatrics
- Generate depth and space (vanishing lines, definition)
- Create optical tension (diagonals, light-dark-contrast, etc)




Photo Position
People

When representing people, emotions are always at the fore. We
believe in showing people in their true light. The style should be
emotional, true to life, real and perceived as they truly are. Thus
over staged poses, too much artificial light or unnatural colouring
are all to be avoided.

No staged posing. No cliched situations.

No unnatural gestures
in staged scenarios.



Modules

Photo Position
Products, Materials, Architecture

Products, materials or architecture are positioned sophisticatedly
into each scene and consciously dramatized. We proudly place that
which we create in the spotlight. An unconventional approach allow
us to achieve the spectacular. Drab, dry product photography does
not represent the standards from Wienerberger.

Do not use black and white Only use buildings Avoid empty, static indoor photos
illustrations or duplex images. in their actual context. and renderings of rooms .
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Basic Structure

.

Image area and
headline area

Y X X
_h Wienerberger
Building Material ralutions
b

Content area:

The height of the content area is 2/8 or 3/8 of the total height
depending on available space and visual balance. The Wiener-
berger logo has the same cap height as the assortment brand.
The distance from the right edge is 2 symbol widths, the distance
from the bottom is 1 symbol height.

The construction of the bar with assortment brand and assortment level
always takes place according to the guidelines on page 20/21.

Bar for assortment
brand and application
level:

The width of the white
field is dependent on the
assortment brand used.
Height: 17 mm (for A4)
The outcome of this is a
cap height of the assort-
ment brand of 22 pt ac-
cording to the guidelines
outlined above. (For sizes
see page 43)

Flame:

Its width is 50% of the
shorter format side.
Transparency:

The flame is transparent
(multiplied by 100% in In-
design), it must be ensured
that the Wienerberger red
is not lost in the back-
ground of dark photos. In
such cases the red flame
is to be positioned over an
identical copy of itself (co-
loured in white and set to
an adequate transparency.

Both of these points fix the
flame to the lower edge of

the picture area; the flame

bleeds off to the right.



Basic Structure

Formats

Size of the flame:
This has a width of 50%
of the shorter format
side. This applies to both
portrait and landscape

X formats.

®

.||| Koramic

o

X

Content area:

_4 - Example for 3/8 height
! WIenerbergeﬁI of the content area.

Building Material Solutions

Bar for assortment brand and application level:

The following fixed sizes apply to the height of the bar on the cover (for A5, A4 and
A3 formats). In the case of exceptional formats (e.g. XXL billboards or mini folders)

a balanced relationship between the bar and the rest of the surface must be ensured.

15,5 pt

12 mm \ ,||1 Porotherm

22 pt

|
T PoL'otherm

31 pt

|
hjllﬂgorotherm




Layout

Basic Structure
Format Examples

A Koramic

\ll

G’l

u‘l

= |

wl

)

M
— Wienerberger

Building Material Solutions

Ml

Content area:
Example for 3/8 height of the content area.

8 The bar for the 8 ” Koramic
assortment brands w
and application levels Et volent velént quodis dolupta
can also be under one quignatint ullorum reptasi oditat
7 another in very narrow
uses and large text
lengths (see also
_4= page 23). B
6 6
5 1 51
4 4
3 3
2| ' ’ ’ 2| ' ’ ’
IR B 1
" M
Wienerberger Wienerberger
Building Material Solutions Building Material Solutions




Basic Structure

Numerous Assortment Brands

In the case of the joint
appearance of numerous
Wall Solutions Roof Solutions Fagade Solutions e ekt brands/levels the respec-
tive format is horizontally
divided by the number of
logos to be used.

7 The assortment brands
and application levels are
left-aligned under one
another —the gap is a
flame symbol width. See
also page 22.

8 Sy Porotherm A Koramic M Terca S Penter

Image area and
headline area

'’

P X

M X x

Wienerberger
Building Material Solutions
y




Layout

Basic Structure
3x Partition Title Image

A4

X X

8 .
w Terc{ Facade Solutions 17 mm

Bar for assortment
brand and application
level:

The width of the white
field is dependent on the
assortment brand used.
Height: 17 mm (for A4)
The outcome of this is a
cap height of the assort-
Image area and ment brand of 22 pt ac-
headline area cording to the guidelines
outlined above. (For sizes
see page 43)

Flame:

Its width is 50% of the
shorter format side.
Transparency:

The flame is transparent
(multiplied by 100% in In-
design), it must be ensured
that the Wienerberger red
is not lost in the back-
ground of dark photos. In
such cases the red flame
is to be positioned over an
identical copy of itself (co-
loured in white and set to
an adequate transparency.)

— Both of these points fix the
flame to the lower edge of

X the picture area; the flame
[!!!j y % bleeds off to the right.

Wienerberger

Building Material Fcﬂutions
b

Multi-part title image: Content area:

There is an option to split the title The height of the content area is 2/8 or 3/8
image into 3 parts. The separator of the total height depending on available
between the assortment brand space and visual balance. The Wienerber-
area and application level is exten- ger logo has the same cap height as the
ded downwards to the beginning of assortment brand. The distance from the
the content area. The field created right edge is 2 symbol widths, the distance
to the right of this line is halved from the bottom is 1 symbol height.

(see example)



Basic Structure
3x Partition Title Image

MyPorotherm RVEIREMiloas

y !

L" ¥ X X
Wienerberge

Building Material Solutions
y




MiKoramic [ENSIERRRTG] FCIETI  Application Level

Never put a headline at an angle. Use adequate size for headline font.

MiKoramic [ENSIERRRTG] FLCIEL I Application Level

b}
Loreipsu
kisuah

\
i}

Lorem ipsum

N

No collapsed headlines. No further bars under the headline.



Don'‘ts

Cu

ogot, arcu. n snm fuska, horcus ut,
‘incicunt. Cras. dapibus. W
vitien, wbirbarict 6. s, Al dorers

Inorwet. Asrwan irpesdet
Etiam thoncus. Mascenas tempus, telka sgat
sed ipsum. Nam guam nunc, blandd el luctus
it sapian uf Rbero veneratis tauctus. Nulsm

plvina,
Guis ante, Etam sl amet cvsi 096 e faucdug tncidunt. Dus e,

ringila maueis s amat nich Donec
wmmumam#mmmnmmmﬁmmmmmmmummm
I‘lmmu Nutiam ecusmsan lomem n dui Cras ult T M, COrdacie-

lacrmat
Esam shoncus. Mascanas. fsmpus, belim sget condimantum rhoncus, sem
‘sedt ipaum. N quam runc, blsnd ves, Kictus pbvings, hendrarit id, orem
vitae sapien Ut (e

1 At crci egat s it tiackiun, Duss o, Sed Brgila maurs st aet

in i

Inci are. Duis seu Boetse, imoandnt
mmmhnm algam utrices mauris. Integer ante arcy, BCTATSEN B, SOMMecEtuS aget. poBUenE UL ML
Prawsant adipiscing. P udtamoorper ipsum nutrum runc. Nune nanumaTy malus. Vestbolum valitpat pretum ibeeo. Cras

iy bes. 4

Only use colours from the permitted spectrum.
Do not use long, single-column texts.
When using headlines on images, ensure complete legibility.



Forms of
Communication







Forms of Communication

Folder
Intro

At the start of every folder an intro is used that
offers the reader some brief information on the
assortment brands in the folder. Depending on
the number of assortment brands the intro can
occupy one or two pages.

"Flame*
10% black

2%

oy

Wienerberger

Building Material Sclutions

Lorem ipsum dolor sit amel, consecte-

luer adipéscing ell. Asnsan commodo;

Bguia egat dolor. Asnean massa. Cum)

sociis natcqua penatibus at magres dis|

parturient mentes, nascotur ridiculs,
mis. Donec quam fels, ulticies nec,
pelleritesqus la vel, aliguet pec. wipu-

late eget, arcu, In enim justo, rhoncus)

1, imperdiet o, venenatis vitae, justo.
Nullam dictum feés eu pede molis pre-
fium, Integer tincidusy, pretium guis,
som. Nulka consequat massa quis anim.
Deonec pode justo, | vitae, justa, Nullam
ictum felis s peds molis pretium. in-
teger tinckiunl. Cras dapibus. Vivarmus,
lelementum semper nist. Asnean vulpu-
tate aleifend tabus. Asnean leo ligula.
[porttitor eu, consaquat

2x | 2%

oy

Wienerberger

Building Material Solutions

Lorem ipaum dolr 55 amet, consecte-
Auor adipiscing o1, Amnoan commodc
Wauta eget dolor Aenean masnsa, Cum
‘socks naloque penntibus ot magns ds
parturiont mentes, nascetur  ridiculies
hus. Donse gquam feis, ullricies nec,
pollantescus ou, pratium quss, sem. Mul-
Ja corsequal massa quis enim. Donec
Pode justo, fringilla vel, aliquat nec, vul
‘putate egat, arcu. kn enim justo, thoncus.
IIII. imperdiet o, venenatis vites,

Lomam ipsum dolcr s amel, congecte-
{luer ‘adipiacing ob. Acnean commodo
Niguta aget dodor. Apnoan massa. Cum
mocls natoque penatibus ot magns s
pariuriond  montes, nascetur ridicoius
s, Donec quam falis, ultricies nec,
‘paliantesaus ou, pratium quis, seem, Nul-
2 consaqial massa quis enim. Donec
pede justo, fringiia vel. aliquat nec, vul-
‘putate egat, arcu. bn enim justo, moncus

A, imperdia! a, venenats vitas, justo.

Nullarm cictum folls ou poda molis pre-
Sism Integgr tincidunt, Cras dapius.
Nivamis slementum semper nal Aans-
an vulputate eledend tellus. Aenean o

frontes. nascatur ndculus mus, Donec
fuam falls, uitricies nec, polortesgue
B, pratium Guis, sem. Nula consequat
jnassa quis enim Donec pede justo,
Iringita ved, afiquet nec. vilputate eget,
B, In enim |usto; roncus ut, imperdist
8 venenatis vitae, [usto. Nullam dictism
Felss eu pode molis prataim, Inbeger tin-
Eldunt. Cras dapibus, Vivamus elemen-
tum semper nis

Lorem ipsum dolor 1 amet, consacte-
luer adipiacing el Asnean commodo
bgula eget doloe. Asnean massa. Cum
Bocis ratoque penatibus ot magnis oS
jparturient montes, nascetur ndiculis
s Donec quam felis, ulticies nec,
[pelientencue eu, pratium quis, sem, Nub-
in consaquat massa quis enm. Donec
|pede justo. fringlla vel. a




Forms of Communication

Folder
Intro

2x | 2%

AMPorotherm

M

Wienerberger

Building Material Solutions

Lorem ipsum dolor sit amed, consecte-
tuer adipscing oM, Asnean commedal
ligula eget dolor. Asnean massa, Curn|
sociis natoque penmtibus el magnis e
parturient montes, nascetur rddicukis
mus. Dorec quam fieks, ullrcies nec,
pelientesqua su, pretum ques. sem. Hul-
ln consequat massa quis anim. Donec
pode justo, fringilla vel, aliquet nec, vut

putate 8gat, arcy. in enim |usto, rhoncus.
1, mperdiel a, venenats vitas, [usto.
Nidlam chctum fels o pede mofis pre-
tium. Integer Uncidunt. Cras dapius.
Vivamus glemantum semper nisi. Aane-
an vulputate sledend toflus. Acnean loo
liguln, porttitor eu. consequut




Forms of Communication

Basic Structure
Inside

|
_f‘i_l(blrarnic
5 ]

Bar for assortment 10/mm

brand (2) and g
application level (3):
The width of the white
field is dependent on the
assortment brand used.
(see page 20)

> il

30 mm

Height of the bar:
10 mm (for A4)

The outcome of this is a
cap height of the assort-
ment brand of 13 pt
according to the guidelines
outlined above.

ramic Applice

X |zl=|=
4

Category level (4) and 2
product level (5) are @
typographically outlined Produc
(in the same font size as
the assortment brand and
application level).

The principal composition (in A4 format) is due to a three-column grid
which can be flexibly handled in order to allow different uses.



Forms of Communication

ry Lev
t Leve

Basic Structure

Inside

. Wienerberger

Buiing Matoridl Schaticns
|

The Wienerberger logo (1)
is positioned centrally in the right
column of the composition grid.

The cap height ,h" is the same
as in the assortment brand.



Forms of Communication

Basic Structure
A4 Inside

#MiKoramic
2x x|

x

Fore ipsi | W igendar owd, uni s,

{ Nest guil officd ra voloro Dlaut
Lupti Griata e iy

L o quo. ——y - W imenis atam fugist Blaturitis venis
latur andénda Soloipos o cones avelecatl
Nectaturiti auterm lund, nes ducta solende
Woluota T8cial cuam, 5ed GUAMENiMmUSAM

} 2 Vi, 5 it vl i W e voiscartiam id ut gu siguis

W igender vt unt labo.
| Mest qu offici ra voloo blaut Jors tpzum
W imwnis atiam fugiati blaturitis venia Lugpti Oriata
| voieasqui vo W igonder ovida, unt ko,
B Jupti criatis noneste mperum a et ol offici ra volorio bisut
5l cioles lus. rerer W imenis atiam fugiati blsturitis venia
W s vohecertam i it qui dlious. woleSequia Vi
| W hupt] riatia HONesIE MDSMA & & does
Lore fpsum s rerfer
Lup Oriata W e voleceritam d ut o skquis,

Aot quo Comniacis 05 &1 adicis rec-
Ratur andenda dolrpos & cones evelecat
_’bﬂl‘lﬂ" autom iunt, pes ducia solende
Wolupta tectat Guam, sed GuAmBNiITLSam
fpverumnai viz. as sut velin

Lupti Oriata

bonestio qub cofmrmmciis an at adicss rec-
fatur angenda Golpos i COnes evelecat
Pectmuritt autem hind, e dutia solende.

vohuin tectat Guam, sed Suamenimusam
perumgul Vit 0 30t vet i

| Lorm ipsurn dolor sit amet, consecley  Btummodit, sequés nulsor tiscillam e+
luer adfipiscing sil. Asnean commond ke 8! lamsonum irilam, quate te tu fed
bguia eget dofor. Aenean massa, Cury  ledl tinibh etus conulputatin et alisssois
Boclis natogue penatibus et magnis dis At prassen drest. quatem dolorem vola
parturiont mantes, nasestur ridiculus  Ipit ot ad do ex estrud o adips nullaar
mus. Donec quam falis, uitricies nec|  eaadignis nosto ot
¥ , profl soery Mulla  bite faciiquis col
consequat massa qus enim, Donec pede  or sit velisl. No commy nes dolobor alis
| justo, tringita vel, aliguet noc, wilputa niiquat la facip ougait aut bt adion utet laf
feugail 11 nonuliaorest praessl, Chapat)
®a foccum nis! edend nam, vilpul acdl  Ore tat wis sa am, velit hita? dolorperiit
Bstis 00 commy nostis modipis at. Fou  |ore diamet laorie magnit iure dolob
Touguer ciliquisis aks ex eu faclla orting |
cin voiabos tie molorpern eade dokis Lorem ipaum dolor it amet, con-
lool enecte tinciiguis sut in venibh eni-  sectepeds justo, fringilla vel, aliquet
am, suscipsum quat. |bh enue modolons  pee, vulputa |
oo comatue dunt prat. LI | 1
amet ut utpal luptal prat niscilln corses  Enit adignisi @t uiameommy nalluptat)
guam, commed dit, com dolare min o bum dolorer Iriuscl eugait vullum quig
Jore t ot voniz o at augue magrist ex:  pdiam dolor sequam, commala rercid-
wirit aliguat, sif alit lor sected venl, coreel]  unt luptal Aci bla aliqui bandiat. Wisit,
wolore dulssit num It nit ad eu feu feurn  Buscin henis nes ea consequis alquatie

Ensbine agonal Setre

Layout example

The Body text can be relaxed for the sake of a more exciting
overall composition (e.g. with lead-ins, side notes, quotes etc.)
Images are oriented by the grid lines but can also be positioned bleeding off.

The typography is preferably used in black or grey.
The Wienerberger red can be used for accents and displays.



Forms of Communication

Basic Structure
Ab, A3 Inside

~ The composition grid for the A5 and A3 formats
are three-columned and are orientated by A4

(see page 54). There are, however, different sizes
for bars and logos.

Height of the bar for A5: 7 mm

The outcome of this is a cap height of the assortment
brand of 9 pt according to the guidelines outlined abo-
ve. Category level and product level are typographically
outlined (in the same font size as the assortment brand
and application level).

The logo (for A5 without descriptor) is positioned cen-
trally in the right column of the composition grid. The
cap height is the same as in the assortment brand.

14 mm i Koramic
2x |x| [ 2% |2 2%

42 mm

Height of the bar for A3: 14 mm

The outcome of this is a cap height of the assortment brand  The logo is positioned centrally in the right column of the
of 18 pt. Category level and product level are typographi- composition grid. The cap height is the same as in the
cally outlined (in the same font size as the assortment brand  assortment brand.

and application level).



Forms of Communication

Basic Structure
Informative Inside

Calegory Level ory Level
Lorem ipsum dolor sit amet, dipiscing elit. A i ‘Lorem ipsum dolor sit amet, ipiscing elit. A i

POROTHERM 40 W.i Plan POROTHERM 49 W.I Plan

SzaDxl xHeom Product Bire DxLxHom U-Lore ™ WimK St/ Pal Slk.a’m’
At paim CARBARTAS 1 ipaum ABZA RS EOAREEE T a6 S ]
Wnﬁﬂuﬂ\mm Wi Plan

Bize DXL xHecm U-Lore ~ Wmar, St/ Pal Bl /e Product Site Dx Lx Hem U-Lore ~ Wimz2r, BB/ Pal. SIK 7
‘l-‘lM A sRaNRA 0,150,149 e 1 = A1 fpsim = RERLT U £ e
POROTHERM 50 H.i Plan ; POROTHERM 50 H.J Plan
Product EQIDILXHU-“ ULore ™ M';'K Bk, / Pal. B"(Jm’ Praduct Rlz_hD!L.lHun U-Lors ™ mex Bla’Pﬂ Qik..rnf
Aflpean  Sesds LALTURT . | ] 111 Ipeur OB EAT R
ARpweswzsmeS. @

U-Laie ™ WK Stk / II Bl S m*

PORCTHERM 50 Plan
Praduct

Sizo Dxl xHem U-Lare = WimZK St/ Pal, St /m’

il hlll\ AT en s ns

- (i

' YNNeGeoce€eed

Hciil‘.b

POROTHERM 38 Plan POROTHERM 38 Plan

Product DaLxHem Lot~ WimEK_ Stk / Pal_ Btk 7 W_M'WM—___W_KW
BT LETTT Y w o U S8R 028 mzal s
POROTHERM 30 Pian

Product Bize DxL xHem U-Lore ™ Wim2K St /Pal, St /m? U-Lore ™ Wim2K St /Pal. Stk /m"

0 _-\:

Ensbine agonal Setre

Layout example



Forms of Communication

Basic Structure

Informative Inside

L

b

|

W number  number
of o

Lot ipsum - Kisun

Pl 1-1 1-]

)

EREREE
EzsB=ge

=
X

E5E
£
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&
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£

85888
sdass
sExgs

A

&
22332

8
2

588
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sEE

BEsgazz
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8
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Loverm ipsum dolor sit amel, adipiacing bt A ogel
dolor, A o magn

1 adipi:

@ Lorom ipsum dolor sit @met, conssctesuer adinlscing sl Asnaan commode liguia
it doler, Adnesn mnssa,

W Lorem ipsum delor sit amat, g ol A ligu!

B Lotom peum dolor alt amed, adigincng ol liguta
eget dalor, Asnean massa, Cum sacils nalcdue penalibus ef magis dis parturient
micaibes, nascatur ridiculiss mus. Donec guam foils. ultricles nec, pellentesque eu,

Lorem ipsum dolor sit amet, consectetuer adi-

ing elit. A

Lesem ipsum dolor sit amet. consectetuss &

do ligula eget dolor.

60 em

1.7 itm s mg
C20/25 ca. 58 - 88 Litar / m2 )

1.7 1tm / m2
C20/25 ca. 68 - 58 Liter / m2 1)

|POROTHERM E2 45117
Lorerm ipsum dolor 81 am
Coonsectelues adipiacng e, 7 Stk / mi
Aanean sommeodo ligiia sgst
Lore ipsum
Lorem ipaum dolor sit umet, consec POROTHERM E2 45721
Wide b frem) 120 Loreem ipeumn dolor 81 am
Helghth: [ 85 Coonsectstuar sdipiacing e, T Stk / m2
Lorem igmsum dolce sit mel, congec e 1200 Asnoan cOmmae ligua ega
Lomm psum dolor sil amel, consec Pafm] 185 Lare gsum .
Lorem ipsum dodor sit amet, consec
Lorem dlolor sit
Cram eUm Oolcr 5il WML, consec. 1207 65 [ 260 Lovemn dotor Sonsactatuer
LY PUSLES e, SoBlariague Mgim3 1800 Ipsum it amat, L)
T PALS UL SCONNISOUE Pummz;  -40 [ i
i purss quam, scehwisgue [ R Lorean ipsun color 54 am
Coonssctelue sdipacing sli6,7 Stk / m2
M pUTUS GRIT, actlerisgue — o 2 ignds ogel
Lonam psum dolor it amet, can [ T
um punus quam, soslorsguol 4710-1 w LIS R
Loren lpsum dalor #1 am
Ac dul quis mi consectatuer lacinia. Na Eoonuctelus sdipacing s, 7 Sl / m2
Loram ipaum delce Bl amat, con B Agroan commods iU ogat
I 6 dui quis mi consectetuer incinm. Na Pumm2) 1765
Snuri. Prossent adiplace. P _pummz| 1960
Locem ipsum dolcr sit amat, can Imm] 25
suris. Prassent adpacing. #h [mm)  »B/x18
Lonam ipsum dolor sit amed, con
Lare gpsum
Biigel (kalignzogener Draht, rund, mit glatier Oberflicha) "
v st dolcr s amel, con i BHS 5650 gt
avuris. Praesent adipiscing. Ph Mimma) 500
X niwciae  NmmZ 560
Vegtibukim ante fpsum primis in tucibus o fmm 42

60 cm

1.7 i / m@
G204 &8 B5 = B8 e 2

1.7 Im { m2
G226 ca. 66 - 88 Laer /ma )

60 cm
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Layout example



Forms of Communication

Basic Structure
Back Page

Spacing of margins and
columns: see page 52

Info Area Image Area for
for short written descriptive pictures.
information. The arrangement
of the pictures follows
the structure of
the text columns.

Logo Bar for non Wienerberger logoes like quality seals, cooperation partners, etc.

Content Area for general
information regarding the
Wienerberger brand as well
as for contact informations.

Layout example

Logo size:

The logo has the same size
as the logo on the cover
(see page 42).



Forms of Communication

Basic Structure
Back Page

'Flame*
10% black

LOGOD LOGO

Leem ipsism dolor 52 armet, consectetur
adipiscing efl. Aenean commods ligula

eget dolor. Asnean massa. Cum socis na-

toque penatibus of magnis dis parturient "W

Lorem goumm doice sl amol. consactole
adipiscing ekl Asnesn commaodo igula

egel dolor. Asnaan massa. Sum socis na-

togue penatibus ot magnis da patutient "W

mantes, nascetar ridiculus mus. Donec montes, nascetur ridcuius mus, Donec

gquam fals, utricies nec, pokentosgun ou, Wienerberger quam fals, ullricios nec, pedontesque e, Wienerberge;
OO CuS. S LA CONSAGUA Massa predium qiss, sem nuils consequal massa

ks enim, Buiding Material Soluticns s anim, Buiding Material Solutions

Layout examples

Image size:

The width can be one or two columns, while the hight is
changeable. The arrangement of the pictures follows the
structure of the text columns.



Forms of Communication

Adverts & Posters
Basic Structure

Basic structure see

’ U‘h Penter page 42.
o d
" | Thisisan

image-headline.

o
W_i_enel_'berger

Building Material Solutions |

Space for information:

Beneath the main image is an area for written and pictorial infor-
mation where headlines, copy, or up to 4 pictures can be placed.
The following pages show some examples of how to use this area.

The sizes of the different kinds of typeface (headline, subline, copy)
should be adjusted to suit one another (see page 32).



Forms of Communication

Adverts

Examples

Image adverts focus on emotions Product adverts focus on materials and building products.

but can also incorporate product Additional informative images can be included in the content area.

pictures in the content area.

Thisisan
image-headiine.

T ——— T ————
- o o oot o S o v
. =
e Wi - — Wi = s

Ly = Ty 9 - Ty Ly
o ek v s ey o] Mators SoRnons. g s =3 By Matorst S nons. e gm B w ate ael o) Matorst S o

Headline exceptions:
If headlines are made illegible by a picture you can put them in the
content area instead, even if small info pics are used there.

This is an
image-headiine.

This is an
image-headiine.

0k et e gl ) ) . cits 51
Ve ) i e e 8 e e

fras -
e Ly
o g == Busking Mators Sckuions




Forms of Communication

Poster Image
Examples

Image posters focus on emotions but can also
incorporate product pictures and written information

slyPorotherm [RWEREITIENTS
= k in the content area.

is is an
ge-headline.

ahy

Wienerberger

This is an
image-headiine.




Forms of Communication

Poster Product
Examples

Product posters focus on materials and building
products. Additional info pics and written informati-
on can be included in the content area.

Roof Solutions

Thisis a
product-headline.

A“‘\‘\\\'\?&‘ﬁ

ay
Wienerberger

Building Material Solutions

Thisis a N Thisis a -ﬁLél‘I
product-headline. product-headline,

AR WA WO g . AR WA e,

Thisis a
product-headiine,




Forms of Communication

Job Advertisement

Aperum unte se que volorum qui dis acidestibus pedigni utem venis pa-
rios ea volutem ent di re, comnihi lignitis eumqui aut in cupturem consed

Lab Assistant (f/m)

Aperum unte se que volorum qui dis acidestibus pedigni utem
venis parios ea volutem ent di re, comnihi lignitis eumqui aut in
cupturem consed utem iunt magnis quam volut maximus dolecus

qui saperi omnita vendipi endanduciet ea ipic te parciist aut alit
lacernat offic tem net quiaRum sed molorit que consequid ma
denimagnat libus evelece sciatibus eum doluptio. Nam que
Aperum unte se que volorum qui dis acidestibus

pedigni utem venis parios ea volutem ent di re,
comnihi lignitis eumqui aut in cupturem consed

utem iunt magnis quam volut maximus dolecu.

The listed Wienerberger AG is Austria‘s

global player in the building materials

industry. With 220 production plants ""

in 30 countries, Wienerberger is the

largest producer of wall and ceiling tiles Wienerberger
in the world.

Building Material Solutions

light grey

Pantone 428 C

CMYK: 00 cyan / 00 magenta / 00 yellow / 25 schwarz
RAL 7035

RGB: R236 G237 B237

Aperum unte se que volorum qui dis acide-
stibus pedigni utem venis parios ea volutem

Lab Assistant (f/m)

Aperum unte se que volorum qui dis acide-
stibus pedigni utem venis parios ea volu-
tem ent di re, comnihi lignitis eumqui aut in
cupturem consed utem iunt magnis quam
volut maximus dolecus qui saperi omnita
vendipi endanduciet ea ipic te parciist aut.

Aperum unte se que vo-
lorum qui dis acidesti-

bus pedigni utem venis
parios ea volutem ent di
re, comnihi lignitis.

o

Aperum unte se que volorum qui dis acide-
stibus pedigni utem venis parios ea volutem.

Lab Assistant (f/m)

Aperum unte se que volorum qui dis acide-
stibus pedigni utem venis parios ea volutem
ent di re, comnihi lignitis eumqui aut in.

Wienerberger "
Building Material Solutions Wienerberger




Forms of Communication

Billboard

On billboards, in order to improve visibility, the white bar containing the
Wienerberger logo is also placed at the top.

AiPorotherm [RVEIRE e
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Office Uses

Stationery

57 mm

110 mm 50 mm

Company
Title Name

Street 1/2/34
1234 City

25 mm

Dear Name,

olupta vernatur sitaque into et poris moluptatqui ut quatur solorum es eaquas essimo
to est acea vent ut voloreped qui quamus cone nusam quo et aut et alicae nullo vendit
quaturtibus et eature im vendignate rem. Gia dolupta nobitatquam vel ipsam fugitem
porestium et imusam fugia et voloriberia dolupta volupta tibusam haritibust, tem ut
excestium sequistis conseque omnihil lupture ssitissit quiatquia quist quidit explace-
rum ereped et as et utem fuga. Eceatquo que voloriatur mo blaborite moluptiam, opta
quaspero cum nis as nonsequid ut et entis conserum fuga. Nequibu samus,

Ommolup tiasped isinciliqui consequi tempore cus re sa et dunt.lbuscil liandunt, ut vo-
ut hitem hite del is paribus sam aut enia qui abor mo ma ipsundit am audanim inullita
vercillitas eliquunt vellam volupta volorem ullaborro offici am volest ma samus.Sedis
nullatempor molorae cuscid eaquias eaquibus perci occatur aspiend empore, ipicipsa
auda nonectentio ipsanis doluptat eaquam, ommolorum ipsunt, vollupt atiorem volup-
tae dem quasi alitiusae nobit quatque odic te autecatis adis estibus etur, od gue volor-
pos doluptisquam a dolo bea doluptam ra que veles resequi non nis autemoluptas por
se magnataqui ommoluptus aut dus.

I liquatem sandes qui atia vent, simi, inctat re pliquiatum et ullatati consedi taeresti
cumque nonseriberi optur acearci enihillenis adion rem hilistrum cor sum labor re,
sinci dolorporem sus.

Tota di delendi tem exere voluptatem. Ercia same plitati res aut hil mil et liqui dolor aut
quam audaectur, ilis voluptas sit ditia nimagni bla simus alig.

Mit freundlichen Grifen

11, T +43(1) 60 192-0, F +43{1) 60 192473, office@wienerbergercom
- 453950

Account Mo, 02

76

C: ial Court Vienna, FN 77
4

_____________ 15h | | |

A Penter 155 mm,

52,5 mm | 52,5 mm | 52,5 mm

Stationery with different numbers of assortment brands.

Font size content &
adress block:

Arial 10pt

line space 13.5pt

Font size footer:
Arial 8pt
line space 11pt



Office Uses

Stationery
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Office Uses

Stationery

Business Cards

85 mm

4” Porotherm | .||| Koramic

ienerberger

Maximilian Mustermann
Corporate Communication
nvestor Reation

Wienerberger AG, A-1100 Vienna, Wienerberg City, Wienerbergstrasse 11
T +43(1) 60 192-463, F +43(1) 60 192-9463, M +43(664) 999 99 99
maximilian.mustermann@wienerberger.com, wmﬂenfrberger.com

h
SyPenter (7ﬁ5 o) fly Terca
1,5

X

20,6 mm | 20,6 mm | 20,6 mm | 20,6 mm

Business card front side

Font:
Name: Helvetica Neue Bold 8pt
Positon and Information: Helvetica Neue Light 6,5pt

M
Wienerberger

Building Material Solutions

Maximilian Mustermann
Corporate Communication
Investor Reation

Wienerberger AG, A-1100 Vienna, Wienerberg City, Wienerbergstrasse 11
T +43(1) 60 192-463, F +43(1) 60 192-9463, M +43(664) 999 99 99
maximilian.mustermann@wienerberger.com, www.wienerberger.com

My Terca

SyPorotherm fyKoramic AyPenter

o
Wienerberger

Building Material Solutions

Maximilian Mustermann
Corporate Communication
Investor Reation

Wienerberger AG, A-1100 Vienna, Wienerberg City, Wienerbergstrasse 11
T +43(1) 60 192-463, F +43(1) 60 192-9463, M +43(664) 999 99 99
maximilian.mustermann@wienerberger.com, www.wienerberger.com

Sy Porotherm S Koramic

Business cards with different numbers of assortment brands.

55 mm

M
Wienerberger

Building Material Solutions

Maximilian Mustermann
Corporate Communication
Investor Reation

Wienerberger AG, A-1100 Vienna, Wienerberg City, Wienerbergstrasse 11
T +43(1) 60 192-463, F +43(1) 60 192-9463, M +43(664) 999 99 99
maximilian.mustermann@wienerberger.com, www.wienerberger.com

Business card front side

M
Wienerberger

Building Material Solutions

Maximilian Mustermann
Corporate Communication
Investor Reation

Wienerberger AG, A-1100 Vienna, Wienerberg City, Wienerbergstrasse 11
T +43(1) 60 192-463, F +43(1) 60 192-9463, M +43(664) 999 99 99
maximilian.mustermann@wienerberger.com, www.wienerberger.com
JlyPenter

.||| Porotherm .||| Koramic

M
Wienerberger

Building Material Solutions

Maximilian Mustermann
Corporate Communication
Investor Reation

Wienerberger AG, A-1100 Vienna, Wienerberg City, Wienerbergstrasse 11
T +43(1) 60 192-463, F +43(1) 60 192-9463, M +43(664) 999 99 99
maximilian.mustermann@wienerberger.com, www.wienerberger.com

Sy Porotherm




Office Uses

Stationery
Compliment Card, Envelope, Stamp

The flame on the compliment card is either
printed in Wienerberger grey or embossed
to create a more exclusive look.

My
Wienerberger

Building Material Schtions

Building Material Schtions

i
Wienerberger

Building Material Solutions

The flame on the back of the envelope
can be left off.

City, 11, A -1100 Wien

4!’!

M

Wienerberger

Building Material Solutions

Wienerberger AG, Wienerberg City, Wienerbergstrafe 11,
A - 1100 Wien, T +43 (1) 60 192-0, F +43 (1) 60 192-412
office@wienerberger.com, www.wienerberger.com




Office Uses

PowerPoint

Sy Porotherm Wall Solutions

\
Title of the
presentation
Space for Subtitle

M
Date Wienerberger

Building Material Solutions

\
Title of the
presentation
Space for Subtitle

!”’
Date Wienerberger

Building Material Solutions

The sizes of the different kinds of typeface (headline, subline, copy)
should be adjusted to suit one another (see page 34).



Office Uses

PowerPoint

Sy Porotherm Wall Solutions

Headline single-spaced.

Labori doloren diciist, solorior maxim quia venis mi-
lique volorem imus sunt eicat.

Hendam, vendae. Ut et aut velicimus.
Iberore doluptatis vid est, to ommostrum

M

Date — Title of the presentation, Subtitie Wienerberger

Building Material Solutions

Headline single-spaced or
double-spaced.

Labori doloren diciist, solorior maxim quia venis milique
volorem imus sunt eicat.

Hendam, vendaeet aut velicimu:
— ore doluptatis vid est, to ommostrum
— ncium et dolupta tiiscipsam qu

odige ndaerrum vel ipietuloren diciist, solorior maxim
quia venis milique volorem imus sunt r re parum recto-
tate optatem.

J’!

Date — Title of the presentation, Subtitle Wienerberger

Buiding Material Solutions
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Digital Look






Digital Look

Basics

Typography

As a fallback default rule, please set the following order in your stylesheet: Helvetica, Verdana, Arial, sans-serif.
You can vary your font sizes, depending on the need of your application. Please keep good readability in mind.

Use this CSS Rules:
H1: font-family: Helvetica, font-size: 18px, font-weight: normal;

H2: font-family: Helvetica, font-size: 14px, font-weight: normal;
p: font-family: Helvetica, font-size: 12px, font-weight: normal;

H1 Header

H1 Header
H2 Header
H2 Header

Lorem ipsum daolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempar invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et
accusam et justo duo dolores et ea rebum. Stet clita kasd gubergren, no sea takimata sanctus est Lorem ipsum dolor sit amet. Lorem ipsum dolor sit amet, consetetur sadipscing
elitr, sed diam nonumy eirmod tempaor invidunt ut labare et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam et justo duo dolores et ea rebum. Stet clita kasd
gubergren, no sea takimata sanctus est Lorem ipsum dolor sit amet.

Hyperlinks Menu bullet points & text-based menu items
Colour: Red (#b2292¢) are underlined at rollover.

Rollover: Underlined

Visited or marked: stay Red (#b2292¢)

LLogo and Descriptor

) p

In digital media both the logo and the - -

flame are to be used purposely. Ienerberger |enerberge
For logos under the size of 150px the Building Material Solutions

descriptor must not be visible. > 150px <150px

Assortment Brand

The assortment brand has the same cap height as the Wienerberger logo.

Colours

For further colours see the details on page 28.
Please use white as standard background colour only.

black red medium grey

HEX: #000000 HEX: #b2292e HEX: #9c9e9f




Digital Look

Basics
Flame & Icons

Header Images

T The flame is to be inte-
winiheraer - Zleaeliind 10 % el :
B ~ grated in the header of
| mvw.menerberger.at ﬂ{ % H

all main and welcome
pages.

sp (o Pintt [ Home - Frameweb () 2AirportDiscount [ Clients [ Tech

Mobile sites should be
implemented using a long
raster.

Incorporate the flame on
headers, welcome and
chapter pages but not in
subsites.

Use the raster without
upper image and flame
for subsites.

The flame is transparent and bleeds off to the right.

Width = Picture Height / 2

lcons and Buttons

Use the flame as favicon. Don’t use the big flame twice on one screen.

.

800 / — -
#h Wienerberger - Ziegel und k. % |\
L C' b www.wienerberger.at

|£| Dutlook Web App O Pin It ﬂ Home - Frameweb

Wienerberger

Proposed buttons and icons.

World of Wienerberger . Al 1 y ] b .l |
PDF DOC
o

Buttons and icons of any kind must incorporate the flame only, with no
descriptor or the usage of the full logo.

"” Always refer to the relevant standards and choose the best quality.
Please always keep in mind the right height for touchable icons and links.

A set of icons and images can be found in the
digital section on

http://marketingdatabase.wienerberger.net




Digital Look

Web

Main Page

A
S — 4
_e 00 /| ahWienerberger - Ziegel und |0 = |\
&~ - www.wienerberger.at s
g 1 \
(U] Outlogk Web App | Pinit [ Home - Frameweb | | 2AirportDiscount | Clients  [] Tech 77 The Verge
@ Osterreich | [H WIEC 6.25 2012-09-06 10:10 | [Suche I} Wiel
" Deutsch Buiting Material Solutions
- «.—__‘\‘ ~ b R ———__
[
-
-

A Koramic
Roof Solutions

Lorem ipsum dolor sit amet. Lorem ipsum dolor sit amet. Lorem ipsum dolor sit amet. ~ Lorem ipsum dolor sit amet.
Lorem ipusm. Lorem ipusm. Lorem ipusm. Lorem ipusm.

RS & 2 Nes & =

Wienerberger Bricks, Pavers and Clay Blocks

O Literature Top News Productsearch

I Sustainability » Wienerberger Brick Award 2012 - -
I3 News & Events » Birmingham Architectural Bus Tour | Pleaseselect &
I Contact Information b New bricks inspired by the elements

I About us P Wienerberger launches ZeroPlus mortar

¥ Wienerberger launches Ashton Weathered Red

Please keep the file size in mind, while maintaining a good
image quality.



Digital Look

Web

Content Page

800 |l Wienerberger - Ziegeldecke 77

= 2] D www.wienerberger.at/ziegeldecke qx ﬁ. A
| Outlook Web App || Pin it [ Home - Frameweb | | 2AirportDiscount [l Clients [ Tech 77 The Verge

‘ff_‘ Osterreich | [@ WIE € 6.25 2012-09-06 10:10 | [Suche 8 Wienerberger
Dentsch Buding Material Solutions

Weil wir den ~
nattrlichen Baustoff lieben

Ju Porotherm Wall Solutions

| investor Retations POROTHERM bricks & ceiling system HugEs220m
| Sustainability Under the name POROTHERM, Wienerberger offers a qualitatively optimized and :
complete system for solid brick walls and brick ceilings because brick adapts to the  Brick Award 10
| Press needs of humans like no other construction material.
" Why POROTHERM?
A house of POROTHERM bricks is the very essence of healthy
I The Company construction and natural living. The proven properties of the bricks
H Brands & products make them an easy choice. 4
* POROTHERM bricks & ceiling e Wienerberger awards prizes
system for outstanding international
W R HenE e e
FaRRERT Unde the name POROTHERN, Wienerberr offers 3 quaiatie
) ) nder the name , Wienerberger offers a qualitatively
L’::.Zf:;ﬁt-? procuct optimized and complete system for solid brick walls and brick ceilings.
¥ TERCA bricks more »
¥ KORAMIC clay roof tiles
B Brick Award
Set up HTML tag
signatures. Include
the corporate logo
First Name Surname and the full com-
Position pany information

into the footer.
Wienerberger AG

A-1100 Wien, Wienerberg City, Wienerbergstralle 11
T +43 (1) 123 456 - 789

F +43 (1) 123 456 - 789
firsthame.surname@wienerberger.com
www.wienerberger.com

’ Legal form | Rechtsform: Aktiengesellschaft | Registered office | Sitz: Vienna | Wien | Commercial Court Vienna
!’ ’ Handelsgericht Wien, FN 77676f

This e-mail may contain confidential and/or privileged information. If you are not the intended recipient (or have
received this e-mail in error) please notify the sender immediately and destroy this e-mail. Any unauthorised
copying, disclosure or distribution of the material in this e-mail is strictly forbidden.



Special
Application







Special Application

Signs

Outdoor sign for building site entrances.

Roof Solutions

Building Yard
Examplename

First Name Surname

Streetname 123 '
1234 City Wienerberger

Building Material Solutions

Indoor sign for office buildings.

Roof Solutions

First Name Surname
Position Bukting Material Scutiors Position Bukting Materidl Sclutiors

First Name Surname




Special Application

Incentives

On merchandise the logo is used either with or without descriptor, or the flame
is used on its own, depending on technical feasibility. Whatever the case, please
ensure that the elements you use are shown as clearly as possible.

) !
Wienerberger

Building Material Solutions

wienerberger.com qt]
” 5
=
=




Special Application

Flags & Roll ups

In extreme upright formats such as flags and roll-ups, choose a design that ensu-
res that Wienerberger is always perceived to be the host brand.

"
Wienerberger

Building Material Solutions

v
Wienerberger

Building Material Solutions

AyPorotherm

' :
Wienerberger Wall Solutions

Building Material Solutions

.||| Porotherm

M
Wienerberger

Building Material Solutions




Special Application

Lorry

My
- Y Wienerberger
ff

Building Material Solutions

"
Wienerberger
Building Material Solutions




My

Responsible for the content: Wienerberger

Wienerberger AG, International Marketing-Communications
A-1100 Wien, Wienerberg City, WienerbergstraBe 11 Building Material Solutions




